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making a difference.

About the Race for the Cure ® and the Greater
Nashville Affiliate of Susan G. Komen for the
Cure®

The 2011 Race was the largest in our history with over to
12,600 participants raising over $1,210,000. Over 25,000
people joined us in Maryland Farms to help raise funds
and awareness to end breast cancer forever. Up to
seventy-five percent of the net proceeds from the Race
remained in the eleven counties that the Greater
Nashville Affiliate serves. That’s over $905,000 toward
breast cancer treatments, screenings and education in
your community! The remaining net income (a minimum
of 25%) supports the Komen Award and Research Grant
Program, which funds groundbreaking breast cancer
research, meritorious awards and educational and
scientific programs around the world.

The Promise of Susan G. Komen for the
Cure® is to save lives and end breast
cancer forever by empowering people,
ensuring quality care for all and
energizing science to find the cures.

Greater Nashville Affiliate of Susan G.
Komen for the Cure

In 1992, 500 people gathered in Centennial Park to
participate in Greater Nashville's first Race for the
Cure. During the next six years, the Race was
managed under the umbrella of the Sarah Cannon
Cancer Center at Centennial Medical Center. In
1997, the Greater Nashville Affiliate was founded
through the leadership of Junior League of
Nashville members, Shana Alford and Barb
Sawyer. Shana, a breast cancer survivor herself,
became the first president of the Affiliate, and
Barb served as the first Race Chair. To date
Komen Greater Nashville has provided more than
$3 million in screening, treatment and educational
services to the women of Middle Tennessee.
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life without breast cancer.

Exposure and Visibility

A Receive high visibility before the event and on
Race day

Reach an audience of more than 25,000 people
on one day

Test-market and showcase products

Build employee morale and company pride
Retain and increase customer loyalty

Align yourself with the largest grassroots
organization in the country and most
valuable nonprofit brand (according to

the 2010 Harris rankings)

Do Do Do o P

In Kind Sponsorship Opportunities

A  Computers/IT A Print

A Flowers A Signage

A Food A Transportation
A Media A Busing

A  Port-a-potties A Water

Targeted Opportunities
A Kids for the Cure® Sponsor
A Sleep In for the Cure® Sponsor
A Survivor Tent Sponsor
A Dog Park Sponsor

-

CAUSE MARKETING MATTERS

A 2008 Cone/Duke University Behavioral Cause
Study revealed that American consumers continue to
have high philanthropic expectations for companies
even amid the current economic crisis.

A 79% of respondents said they would likely
switch from one brand to another, when price
and quality are about equal, if another brand is
associated with a good cause.

A When replicating the study online, results
revealed that participants spend nearly twice
as long reviewing cause-related ads versus
general corporate advertisements resulting in
a 19% sales life. Consumers have an interest in
corporate responsibility.

A "This is clearly great news for brand managers,
as every percentage increase can translate to
millions of dollars in revenue” -Gavin
Fitzsimons, lead researcher for study
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Up to 75% of the net proceeds fund local breast
cancer programs and at least 25% supports the
national Susan G. Komen for the Cure® Grants
Program to fund research. Thousands of Middle
Tennessee women and men who could not afford
breast healthcare have received screenings,
education and treatments as a result of funds raised
through the Komen Nashville Race for the Cure
each year. Over the past 21 years the Komen
Nashville Affiliate granted over $3 million in our
community.

2011-2012 Komen Greater Nashville Grantees
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AMERICAN CANCER SOCIETY
CASTING FOR RECOVERY

MEHARRY FRIENDS IN GENERAL
METRO PUBLIC HEALTH
DEPARTMENT

MINNIE PEARL CANCER FOUNDATION
PRIMARY CARE & HOPE CLINIC

SAINT THOMAS HEALTH

SERVICES

SAINT THOMAS MOBILE
MAMMOGRAPHY

SILOAM FAMILY HEALTH CENTER

TN BREAST CANCER COALITION

TN DEPARTMENT OF HEALTH

YMCA - ABC PROGRAM




CORPORATE SPONSORSHIP PACKAGES

LOCAL RACE MEDIA
PRESENNG | PLATINU COURSE SPONSOR GOLD SILVER BRONZE CRYSTAL PINK

SPONSORS| SPONSR | SPONSR (INKIND) SPONSR SPONSR SPONSR SPONSR SPONSR
$50,000  $25,000 $25,000 $20000 $15000 $10,000 $7,500 $5000  $2,500

COVPANYVISIBLITY
12500 Race T-shirts (deadiineuly15) LOGO LOGO LOGO LOGO LOGO LOGO LOGO NAME NAME
20,000 Rece Brochures (deadiinelly 15) LOGO LOGO LOGO LOGO LOGO LOGO LOGO NAME NAME
5,000 Paper Registration Entry Forms 0
Top Billing, largest logo on all printed pieces 0
Ability to include promotion material in packets for 12,50 0 0 0 0 0
Radio Spot Rotation* NAME NAME NAME NAME
MagaingNevepape Ads (Pre-Race)* LOGO LOGO LOGO LOGO
2,0( Rece Pcsters (deadiinauly15) LOGO LOGO LOGO LOGO LOGO LOGO LOGO NAME NAME
Race Web Site Link to CompayWeb Page LOGO LOGO LOGO LOGO LOGO NAME NAME NAME NAME
Social Media Mentions 25 15 15 10 5 2 2 1 1
Company representative to speak at Patron Party 0
Patron Party Invitations 10 8 8 6 6 4 4 2 2
RACEDAYRECOGNION
12,50 Rece Bbs LOGO LOGO LOGO
Banneon Race StartFnish Line (providedby sporsor) LOGO LOGO LOGO
Bannes on Race Ground (rovidedbysporsor) o} 0 0 0 0 0 o] o]
10 x 10renion Race Day fo) fo) 0 fo) o) o) o) 0 0
Compayrepresertative to spe& on Race Day 0
Inclusion on Stage Signage 0 0 0 0 0 0 o] 0}
Merion'Race Annoucemetts o] o] o] 0 o] 0 0
COVPANYPARTICPATION
Invitatiors to Grart Announcements 4 4 2 2 2 2 2 2
Breast Health Awareness Presentation for Company Emp| 0 0 0 0 0 0 o] o] o}
USE OFRACH.OGO
Right to use "Proud sporsor of the Greater Nashville Race for
Curé within Middle Tennessbfrket v v «
o} (o} o}
(with affiliate pemisson in2012)
Use of Race logp (with affiliate perrission throughoti201.2) 0 0 0
TARGETED QPRPORTUNTIES
Kids for the Cue®- $12500 SilveiSposor bendits +logo on kids signagerd nane listed as sporsor of Kids for the Cue®on brochureard on welsite
Slee In for the Cue®- $12500 SilveiSposor bendts +nane listed as sporsor of Seep In for the Cue®on giveawaydrochureand on welsite
Suvivor Tert Sponse - $12500* SilverSposor bendits +nane lisied as sporsor of Suvivor Tert on tent, goody bagisrochureard on welsite
Dog ParlSponsa -$12500 SilveiSposor bendts +nane listed as sporsor of Dog Parkn park signage, brochuess,on welsite

*Inclusion in edtorial and advetising dependehupon meda sponsag negdiations.
**Requires a minimum of $10,000 in cash ghirgdircontributions such as goody bags, food, tent, decorations, etc.

Greater Nashville Affiliate of Susan G. Komen for the Cure
www.komennashville.org



http://www.komenmemphis.org/
http://www.komenmemphis.org/

Komen Nashville Race for the Cure®




